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Connecting young people with industry and inspiring STEM futures

JOB PURPOSE
To develop, deliver and evaluate a proactive integrated communications and marketing strategy
spanning multiple channels and target audiences, aligned to our stakeholders' needs and
organisational objectives. To improve our digital presence and shape and elevate EDT and Industrial
Cadets brands and reputation.

ABOUT THE ENGINEERING DEVELOPMENT TRUST (EDT)
EDT is an educational charity established 30+ years ago. Our mission is to connect young people with
industry and inspiring STEM futures. Our core values are 'Trust, Respect, Integrity, Purpose and
Learning'.

Young people are at the heart of all that we do and through providing industry informed, curriculum
enhancing learning experiences, we help them develop personal and interpersonal skills, fulfil their
potential and make informed decisions about their future. We recognise their achievement through
Industrial Cadet accreditation and awards, an industry-led quality benchmark. 

We are going through an exciting period of transformation. Over the last 20 months, we have moved to
a hybrid delivery model (face-to-face and virtual), re-organised our charity to better meet the needs of
the young people we serve and reached the 100,00 Industrial Cadets milestone. With our Board over
the next year, we will develop a long term strategy and business plan to grow and thrive supporting
young people of all backgrounds on their way to a successful career. Next year and beyond, we will
strengthen our partner and impact communications, promote  Industrial Cadets further, across
industry and education so it becomes a reference in schools for students interested in STEM, and build
on our Industrial Cadets alumni network. The collective ambition is to reach the next milestone of
250,000 Industrial Cadets on the way to a million.

We are looking for a creative storyteller, proficient in the use of a wide range of digital marketing
tools, with exceptional people skills and an eye for analytics.
By joining EDT, you will have the opportunity to support thousands of young people each year. You will
also be able to influence the direction of our charity through driving communications and marketing
forward and helping achieve key strategic priorities. 

Salary : band D
Benefits: 30 days annual leave plus bank holidays and EDT Day,  pension (up to 10% employer
contribution), life insurance (3 times annual salary), hybrid and flexible working, well-being support.
Reporting lines: Reporting to Communications and Funding Director. Direct report: Marketing Officer.
Location: EDT has offices in Scotland (Glasgow) and across England, in the South (Southampton,
Welwyn Garden City, Plymouth), Midlands (Birmingham) and North (Manchester). We offer a hybrid
workplace where candidates can work from office and home.
Hours: full time, 37.5 hours per week.

https://www.facebook.com/TheEDTUK/
https://www.etrust.org.uk/
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Define the digital and social media strategy to improve EDT's online presence and increase
engagement with digital materials. Produce short and medium-term action plan. 
Define content strategy to cover all communications and identify appropriate structure/processes
to generate, review and communicate contents.
Develop audience-led plans, using integrated digital and offline channels, to amplify our content
and message.
Manage our stakeholders' comms plan and annual campaign plan, working with colleagues to
maximise opportunities, promote stakeholder and partner activity and communicate our impact.
Develop and plan a brand strategy for EDT and Industrial Cadets, that maximises brand asset of
Industrial Cadets and associated value to stakeholders. Ensure all brand and communication
guidelines are up-to-date and easy to implement.
Keep up to date with legislation (including data protection and intellectual property), new
emerging technologies and the external marketplace. Apply knowledge and intelligence to adapt
plans to meet the ever changing needs of the external environment.

Lead the Marketing and Communications team to successfully deliver EDT's communications. The
team may at times extend to external contractors.
Work closely with the Fundraising and Operations teams to understand sponsor and funder
requirements in terms of brand representation and communication objectives.
Guide and support internal stakeholders with marketing activities to increase engagement in our
programmes and increase numbers of young people achieving Industrial Cadets Awards.
Coordinate raw content generation from Operations teams to build stories, posts and marketing
content.
Provide active editorial oversight of content prepared and shared for social media and website
channels and direct communications.
Be the guardian of EDT's brand and communication guidelines and, with the help of the Quality
Assurance team, ensure the guidelines are reflected in all communications, contents and materials,
whether produced by staff or external agencies and stakeholders.
Manage marketing data in CRM system to run stakeholder-focused email campaigns, on a planned
and ad-hoc basis. 
Proactively manage PR engagement and risk, advising SMT (Senior Management Team) and
consulting with wider teams to maximise PR opportunities.
Oversee all EDT's websites and social media channels to ensure they are up-to-date and reflect
current programme deliveries. Manage the marketing activity across platforms (including, but not
limited to, LinkedIn, Twitter, Facebook, Instagram, YouTube), ensuring alignment with Operations
and Fundraising.

RESPONSIBILITIES

LEAD AND PLAN THE COMMUNICATIONS AND MARKETING STRATEGY

IMPLEMENT

https://www.facebook.com/TheEDTUK/
https://www.etrust.org.uk/
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Track and report on implementation of strategy and action plans.
For each channel/target audience, define and report on key measures and deliverables and produce
post initiative/campaign analysis. Measures of success include lead generation, increased brand
awareness, improved open rates, click throughs and agreed KPIs. 
Produce EDT's annual impact report and associated communications.
Work with Finance Team to prepare and control the marketing budget. 

Significant experience of :
planning, delivering and evaluating cross cutting, multi-channel communication and
marketing campaigns and strategies
audience segmentation and audience led marketing, including the use of insight/analytics to
inform approach, and a proven track record in developing and executing integrated
marketing strategies and plans 
using social media for business purposes and SEO (including analytics, sponsored online ads,
Google AdWords)
website management/design and development

Excellent project management and organisation skills - can manage workload and deadlines and
proactively work to achieve timely delivery and maximum marketing and communication
effectiveness
Excellent copywriting skills 
A strong team player, who can communicate effectively and engage colleagues at all levels and
develop strong and productive relationships
Positive and resilient attitude 
An "agile" mindset, aiming for continuous improvement
Attention to detail and IT proficiency (web-based platforms and softwares, apps, CRM, Office)
Good understanding of applicable legislation (GDPR, copyright...)
A knowledge of the not for profit/charity sector
Full UK Driving licence and/or the ability to travel to remote locations across the UK

EVALUATE AND MONITOR

PERSON SPECIFICATION

https://www.facebook.com/TheEDTUK/
https://www.etrust.org.uk/

